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Virtual Brand Manager
(VBM)

• Provides brand distribution analysis by 

market for over 25 U.S. major metro 

markets.

• Database includes over 10,000 restaurant 

wine lists

• Competitive sets for every product in a 

client portfolio can be generated for each 

market.



Markets Available in VBM

• AZ – Phoenix, Tucson

• CA
– North (SF Bay Area)

– South (LA/Orange 
County/San Diego)

• CO – Denver Metro Area

• CT – All Markets

• DC

• FL – So. FL, Tampa, Orlando

• GA – Atlanta (Q3, 2007)

• IL – Greater Chicago 
(Q3,2007)

• MA – Greater Boston (Q3, 
2007)

• MD – Greater Baltimore

• NJ -

• NY – NYC, Long Island, 
Westchester

• OR – Portland

• PA – Philadelphia (Q3, 2007)

• Texas – Dallas, Houston

• WA – Seattle-Tacoma



Brand Portfolio Manager Report 

Content

• Market Profile

• Brand Distribution by Account Type

• Brand Ranking: National vs. Market

• Portfolio Distribution By the Bottle

• Portfolio Distribution By the Glass

• Portfolio Quality Analysis

• Top 3 Products Competitive Set Analysis 



Market Profile



Market Profile

• Provides the characteristics of the market 
sample used in creating the reports.

• Sample size is usually 20 – 40% of the 
wine-oriented restaurant universe. 

• Account detail provides cuisine type 
(American, Asian etc.) and account type 
(fine dining, casual dining etc.)

• Further analysis by unit type (chain, multi-
unit, independent)  is available.



Brand Distribution Profile



Brand Distribution Profile

• Identifies segments of account base were 

brand is the strongest and where there are 

distribution opportunities.

• The Brand Distribution Profile (BDP) may 

be compared with the Market Profile as 

well as the BDP data from other markets 

to determine the brand’s strength by 

account category.



National vs. Market Ranking



National vs. Market Ranking

• This report shows the spread between the 

market ranking of a brand and its position 

across all 30+ markets in our database.

• Such a ranking comparison is a valid 

indicator of an individual market’s 

performance with the brand. 

• Additional analysis can be supplied to 

supplement the ranking reports



Portfolio Distribution By the Bottle



Portfolio Distribution By the Glass



Portfolio Distribution By the Bottle 

and Glass

• Reports provide a breakdown of 

distribution by product by bottle and glass 

placements.

• On-premise marketing standards for the 

brand can be easily tracked and compared 

with market volume.

• Distribution can be extrapolated to entire 

market.



Portfolio Quality Analysis



Portfolio Quality Analysis

• This unique report provides a 10-year 
quality curve of the overall brand and its 2 
most popular products.

• Data is comprised of combined ratings 
from the 4 most prominent US wine 
publications.

• Our research has shown a direct 
correlation between ratings and 
distribution in numerous cases.



Competitive Set by Top Products



Competitive Set by Top Products

• Each market may have a different 

competitive set for a target product, based 

on restaurant profiles, distributor strengths 

and regional preferences.

• Our reports will be able to define key 

competitive products at the market level 

offering a strategic competitive advantage 

to our clients.



Summary

• Winemetrics’ Virtual Brand Manager 
permits our clients to monitor brand and 
product performance at the market level.

• Marketing standards can then be adapted 
to manage the brand based on specific 
market conditions.

• Our Virtual Brand Manager is unique in its 
detail and scope of on-premise wine 
distribution analysis.


